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New Venture Creation
Entrepreneurship and New Venture Management fifth
edition explains the theoretical aspects that should be
considered when starting a new business venture and
offers practical examples to place this theory into a
real-life perspective.

Entrepreneurship and Venture
Management
Make a lasting impact by launching new initiatives,
inspiring others, and championing innovative
approaches with this from-the-trenches guide by
trusted executive mentor, entrepreneur, and
leadership expert Joel Peterson. Many leaders see
their roles as presiders/managers, with a primary
focus on keeping results consistent with past
performance and on budget. These kinds of leaders
make important contributions but rarely leave a mark
on the businesses they serve. For those wanting to
make a lasting impact, new skills are required. They
need to learn to launch new initiatives, inspire others,
and champion innovative approaches. Joel Peterson
calls these higher-level leaders “entrepreneurial
leaders,” and they create durable enterprises that
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deliver on their promise. After three careers, four
decades of marriage and seven kids, and demanding
roles as CFO, CEO, chairman, lead director, adjunct
professor, founder, author, entrepreneur and investor,
Joel Peterson is often sought as a mentor and coach
by leaders and aspiring leaders. He has worked with
all types of leaders and considers the entrepreneurial
leader to be the highest level of influence. Peterson
lays out a path to achieving this summit, with a series
of leadership maps organized around the four
essential basecamps on the path to Entrepreneurial
Leadership: Establishing Trust Creating a Sense of
Mission Building a Cohesive Team Executing and
Delivering Results These core philosophies, while easy
to summarize, can be extremely difficult to
implement. As Peterson says: “This book of maps and
mindsets is aimed at those who hope to lead others,
help them achieve their best, break new barriers,
change the status quo, create a legacy, develop a
brand, and enjoy a life-altering experience.” Let
Entrepreneurial Leadership guide you on your
journey.

New Venture Creation
TRY (FREE for 14 days), OR RENT this title:
www.wileystudentchoice.com Successful
entrepreneurship requires a specialized mix of
innovation, drive, business acumen, and
communication; an entrepreneur sees the potential
and pitfalls in any idea, and understands the product,
the market, and the business climate well enough to
make smart decisions for the venture. This book is
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designed to go beyond the nuts and bolts of
entrepreneurship and help students develop the
critical foundation referred to as “entrepreneurial
thinking.” Organized to align with the typical flow of
development, the text allows students to develop
their own ideas alongside each lesson. Coverage of
goals, opportunities, and resources includes detailed
discussion of venture funding, financial resources, and
the relationships needed to get an idea off of the
ground; subsequent chapters include clear guidance
on keeping the momentum going through product
development, enterprise growth, value creation, and
the evolution of the business model. Based on the
latest research and providing a truly global
perspective, this book gives students a
comprehensive, real-world foundation in
entrepreneurship today.

Entrepreneurship and New Venture
Formation
In this engaging and practical book, authors Lisa K.
Gundry and Jill R. Kickul uniquely approach
entrepreneurship across the life cycle of business
growth—offering entrepreneurial strategies for the
emerging venture, for the growing venture, and for
sustaining growth in the established venture. Written
from the point of view of the founder or the
entrepreneurial team, the book offers powerful and
practical tools to increase a venture's potential for
success and growth.

Financing New Ventures
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The book investigates the entrepreneurial marketing
(EM) concept within the broader discipline of
international entrepreneurship. The analysis of this
concept, and designing a model of EM antecedents,
elements, and outcomes that was tested on the basis
of empirical studies covering companies from three
European countries, explores and develops the field
of international marketing and entrepreneurship. The
book examines the role of entrepreneurial marketing
in the internationalization processes of new ventures
and adopts both qualitative and quantitative methods
for analyzing the antecedents and characteristics of
entrepreneurial marketing, as well as their
relationships with internationalization activities and
firms’ performances. It goes on to show how the
application of entrepreneurial marketing may lead to
an accelerated internationalization of companies
originating from a transition market, as well as the
Western-European markets. It addresses these topics
with regards to entrepreneurial marketing and
management and will be of interest to researchers,
academics, managers, entrepreneurs, and students in
the fields of international business, international
marketing, and entrepreneurship.

New Venture Management
An up-to-date, accessible and rigorous examination of
the theory, research and practice of entrepreneurship
in all types and sizes of organization.

New Business Ventures and the
Entrepreneur
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Practicality is the hallmark of this new text that
focuses on the process of launching a new business
venture. It takes readers from stimulating creative
thinking, to translating the entrepreneurial “spark”
into a successful business, to making the transition
from entrepreneur to manager and developing an exit
strategy. Unlike some competitors, this book is not a
modified small business text.Strong practicality—lots
of “hands- on” tools readers can use to actually
launch a business.

International Entrepreneurship
This text--a combination of Harvard Cases and text-examines the entrepreneurial process from the initial
idea through business operations to harvest. It
provides the knowledge and skills required for
students pursuing careers as entrepreneurs as well as
valuable ideas for those in a more structured business
setting. Most importantly, it takes a close look at the
process of identifying and pursuing opportunity, which
has become increasingly important in restoring the
competitive position of many U.S. industries in a
global marketplace.

Launching New Ventures: An
Entrepreneurial Approach
The authors present core concepts of
entrepreneurship in an easy-to-follow, logical
sequence. Starting with basic definitions and an
overarching conceptual framework in Part I, the book
then addresses topics pertaining to Venture Initiation
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(Part II), Venture Management (Part III), and Venture
Development (Part IV). Each chapter contains a case
study in which a real-life entrepreneur, who confronts
the issues of growth and competition, is followed.
Venture initiation and development are key
components of this book. Entrepreneurship has all the
standard features that entrepreneurs-in-training need.
The book's strength, however, lies in the clear,
straightforward, and logical manner in which the
various topics within this complex subject are
presented. The book also includes learning objectives,
outlines, terms, and review questions.

Global Entrepreneurship and New
Venture Creation in the Sharing Economy
Combining comprehensive coverage with a wide
variety of real-life cases, International
Entrepreneurship: Starting, Developing, and Managing
a Global Venture gives entrepreneurs the tools they
need to successfully launch international ventures in
today’s hypercompetitive world. Bestselling author
Dr. Robert D. Hisrich helps students and
entrepreneurs develop global business plans, select
international opportunities, and determine the best
entry strategy. The text also covers practical
considerations such as legal concerns, the global
monetary systems, global marketing, and global
human resource management for entrepreneurs. The
fully updated Third Edition provides increased
attention to culture and reflects recent changes in our
increasingly globalized world. Readers will also be
exposed to new cases featuring international
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activities of entrepreneurs and ventures throughout
the world.

MANAGING NEW VENTURES
This textbook focuses on the management challenges
of founding a new venture and managing its rapid
growth as the firm evolves. It covers crucial
management areas in the entrepreneurship context
such as entrepreneurial finance, marketing, and
human resource management. Also, more hands-on
management topics like writing a business plan and
choosing a legal form for a venture are covered. A key
chapter of the book is dedicated to leadership
challenges in managing rapidly growing young firms
located in new industries and technology areas. The
book is written from a Continental European
perspective to cater for its European target audience
in entrepreneurship courses to be held in English.

Entrepreneurship Strategy
Women represent the fastest growing group of
entrepreneurs today. Despite the enormous economic
contributions of this group, female entrepreneurship
remains under-explored and inadequately covered in
academic literature. Female Entrepreneurship and
New Venture Creation aims to address this gap by
shedding light on the unique aspects of female
entrepreneurship. Tracing women’s journey along the
venture creation process, Kariv’s book: highlights the
creatively different ways in which women approach
the entrepreneurial enterprise; takes into account
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different environmental and cultural constraints that
impact female entrepreneurship; provides a
theoretical framework for the venture creation
process that is practical and broadly applicable;
includes in-depth case studies drawn from
contributors around the world. This book captures the
diversity of female entrepreneurship and provides a
valuable synthesis of the insights that emerge from
the stories of women entrepreneurs around the world.
It will be a valuable resource for students of
entrepreneurship, as well as professionals.

Entrepreneurship
Get the Funding You Need From Venture Capitalists
and Turn Your New Business Proposal into Reality
Authoritative and comprehensive, Raising Venture
Capital for the Serious Entrepreneur is an all-in-one
sourcebook for entrepreneurs seeking venture capital
from investors. This expert resource contains an
unsurpassed analysis of the venture capital process,
together with the guidance and strategies you need
to make the best possible deal_and ensure the
success of your business. Written by a leading
international venture capitalist, this business-building
resource explores the basics of the venture capital
method, strategies for raising capital, methods of
valuing the early-stage venture, and techniques for
negotiating the deal. Filled with case studies, charts,
and exercises, Raising Venture Capital for the Serious
Entrepreneur explains: How to develop a financing
map How to determine the amount of capital to raise
and what to spend it on How to create a winning
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business plan How to agree on a term sheet with a
venture capitalist How to split the rewards How to
allocate control between founders/management and
investors

New Venture Management
Entrepreneurship & New Venture
Management
For courses in small business management,
entrepreneurship, new venture creation, and new
venture management, this title provides a useful tool
for the next generation of entrepreneurs. It aims to
enable students to master the most essential and
critical issues involved in starting and managing a
successful new business venture.

Patterns of Entrepreneurship
Management
Cases in Entrepreneurship: The Venture Creation
Process is the first book to be based upon a cognitive
framework of entrepreneurship. These cases are
compatible with courses in Entrepreneurship, and
New Venture Management at the undergraduate and
MBA level in schools of business.

The Oxford Handbook of
Entrepreneurship
Page 10/24

Read Book Entrepreneurship And New Venture
Management 4th Edition
This new 7th Edition of New Venture Creation:
Entrepreneurship for the 21st Century, is the most
heavily revised edition since its existence, yet it still
maintains the market defining "Timmons Model of the
Entrepreneurial Process." As always, Timmons &
Spinelli cover the process of getting a new venture
started, growing the venture, and successfully
harvesting it. Through text, case studies, and handson exercises, this how-to text guides students in
discovering the concepts of entrepreneurship and the
competencies, skills, tools, and experience to equip
students to successfully launch a new venture and
recognize entrepreneurial opportunities.

Management
Raising Entrepreneurial Capital begins where
entrepreneurship books leave off. This book provides
a broad, high-level discussion of the financing
decisions that companies must make to achieve
success. With a focus on classic capital raising, the
text covers the debt vs. equity decision, as well as the
options available to smaller businesses. It also
describes the factors that lead to rapid growth,
including venture capital, IPOs, angels, incubators,
and much more. Combining solid theory with
practitioner's experience and insights, this book
should increase student understanding of how to raise
entrepreneurial capital. It explains how your company
should position itself to attract private equity
investment, and what steps you can take to improve
your company's marketability. It includes several
chapters on worldwide regional variations on forms
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and availability of pre-seed capital, incubators, and
the business plans they create, with case-studies from
Europe, Latin America, and the Pacific Rim. It also
effectively differentiates between venture capital and
entrepreneurial capital. This book will appeal to
entrepreneurs and to students in Entrepreneurship
programs, particularly entrepreneurial finance
courses. * Combines solid theory with practitioner's
experience and insights * Case studies illustrate
theory throughout the book * Describes worldwide
and regional variations in capital raising strategies

Entrepreneurship
This book is about effectiveness; and what a new
manger needs to know to run a new venture
successfully. New venture opportunities, planning,
marketing, financing, and growth management. For
entrepreneurs looking to develop a new venture or
small business.

Entrepreneurship
The aim of the Best of Long Range Planning is to bring
together the best articles on a particular topic from
the Long Range Planning journal, so that readers
wishing to study a specific aspect of planning can find
an authoritative and comprehensive view of the
subject, conveniently published in one volume. This
volume discusses the management of change and
new business development which is central to
corporate survival and success but which is far from
easy to achieve. This selection of papers offers a
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number of guidelines for the transition from the initial
opportunity to the move into the new market and the
effective management of the new venture. The
authors highlight the important place of
entrepreneurial initiative and motivation in the
implementation of product development and
diversification policies. An extensive introductory
article provides a detailed overview and analysis of
the literature in the Long Range Planning journal
relating to this crucial area.

Entrepreneurial Marketing and
International New Ventures
Undergraduate course in Entrepreneurship and New
Venture creation. Entrepreneurship 2/e takes students
on the entire journey of launching a new venture, with
a unique emphasis on the front end of the
entrepreneurial process.

Managing Technology Entrepreneurship
and Innovation
A step-by-step guide which can be used by a
prospective entrepreneur to create a new venture
from a viable business idea. The theoretical aspects
and practical applications are dealt with, and
guidelines are given as to how to manage the
business and plan for growth. Information is also
provided on how to either buy a franchise or franchise
a business venture. The book covers all aspects of the
business plan: marketing; financial; operational;
production; management; and legal aspects.
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Strategic Entrepreneurship
This third edition prepares entrepreneurs for the
rewards and pitfalls of this career choice. It explores a
new theme on how to effectively manage a start-up
company. Focus on Real Entrepreneurs sections
highlight how entrepreneurs position their companies
to meet the various marketing, financial, and
technological challenges. Management Track sections
present key management issues while following the
development of a real company. Entrepreneurs will
also find real situations and examples on which they
can practice the broad range of skills required to start
and build a company in today's complex world.

Entrepreneurship
Nascent Entrepreneurship and
Successful New Venture Creation
Learn how to be a successful entrepreneur with
ENTREPRENEURSHIP! Presenting the most current
thinking in this explosive field, this entrepreneurship
text provides you with a practical, step-by-step
approach that makes learning easy. Using exercises
and case presentations, you can apply your own ideas
and develop useful analytical skills. Cases found
throughout the text present the venture creations or
managerial ideas confronted by real-world companies.

Raising Venture Capital for the Serious
Entrepreneur
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This book not only introduces the fundamental
concepts of entrepreneurship but also presents the
critical issues that an entrepreneur needs to be
familiar with for launching, nurturing, managing and
harvesting new ventures. The book explains
sequentially the life-cycle of a venture, and discusses
topics such as opportunity identification, planning,
start-up issues, managing growth and harvesting.
Case studies are presented featuring real-life
dilemmas faced by Indian entrepreneurs in the
manufacturing and the service industries, to make the
readers familiar with the eco-system confronting
Indian entrepreneurs. The book is ideally suited for
students who wish to venture into entrepreneurship
as well as for professionals with interest in policy
making, investing or consulting. Key Features : A list
of learning objectives for each chapter and a set of
questions at the end are given to assist students.
Profiles of two leading entrepreneurs are given after
each chapter to examine the relevance of the
concepts discussed in the book. India-centred
approach of this text makes it unique and interesting.

Essentials of Entrepreneurship and Small
Business Management
This book offers students a comprehensive, accessible
guide to launching and managing a new venture.
Beginning with the planning process and continuing to
marketing, financing, and growth, it gives students
the insights and practical skills they need to be
successful entrepreneurs. This edition's structure
aligns more logically with the venture's lifecycle, so
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the reader is equipped to develop a strong business
model. The authors combine updated planning
exercises, end-of-chapter consultation questions, and
a sample business plan with new material, including:
a new chapter on ideation, the Business Model
Canvas, and lean start-up that covers the latest
methodology in idea generation and opportunity
recognition to provide a tool for developing a business
concept; a new chapter on the various pathways for
creating a new venture, including setting up an online
venture as well as managing the day-to-day aspects
of running a business; a revised chapter on start-up
capital and crowdfunding that helps students raise
capital through social media; a revised chapter on
managing growth through HR planning, helping
students to navigate growth on a global level
successfully and ethically. Students in
entrepreneurship and new venture management
classes will find New Venture Management a valuable
resource. A companion website features an
instructor's manual, test bank, PowerPoint slides, and
further resources to aid instructors and students in
applying their knowledge.

Arts Entrepreneurship
Managing Technology Entrepreneurship and
Innovation is the first textbook for non-business based
entrepreneurship courses, focussed on students with
a background in science and technology. Its
comprehensive, rigorous and yet accessible approach
originates from the authors’ considerable experience
mentoring students as they turn their technological
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ideas into real-life business ventures. . The text is
separated into three parts providing a roadmap for
successful entrepreneurial projects: Part I focusses on
how to create your venture, turning technology into
businesses and how to link together entrepreneurship
and innovation Part II shows you how to grow your
venture and make it profitable, looking at the early
development of academic spin-outs and how to adapt
your technology to the customers’ needs. Part III
takes you through the day-to-day running on your
business; whether to adopt a contingency or
contextual approach, how to develop new products
and services and alternative options for growth. With
a wide range of practical steps, lists of things to
consider and guidelines on how to turn your
technology based ideas into a successful business,
this text will be essential for all non-business students
who need to understand entrepreneurship,
management and innovation. It will also prove a
useful introduction to all Masters-level students taking
these subjects in business schools.

Entrepreneurial Finance
Arts Entrepreneurship: Creating a New Venture in the
Arts provides the essential tools, techniques, and
concepts needed to invent, launch, and sustain a
business in the creative sector. Building on the
reader’s artistic talents and interests, the book
provides a practical, action-oriented introduction to
the business of art, focusing on product design,
organizational planning and assessment, customer
identification and marketing, fundraising, legal issues,
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money management, cultural policy, and career
development. It also offers examples, exercises, and
references that guide entrepreneurs through the key
stages of concept creation, business development,
and growth. Special attention is paid to topics such as
cultural ventures seeking social impact, the
emergence of creative placemaking, the opportunities
afforded by novel corporate forms, and the role of
contemporary technologies in marketing, fundraising,
and operations. A hands-on guide to entrepreneurial
success, this book is a valuable resource for students
of Arts Entrepreneurship programs, courses, and
workshops, as well as for early-stage business
founders in the creative sector looking for guidance
on how to create and sustain their own successful
venture.

Entrepreneurship and New Venture
Management
Technological advances have resulted in higher
development of online businesses. As such, new
entrepreneurs need to develop a different set of skills
and strategies to be successful in the realm of digital
business. Global Entrepreneurship and New Venture
Creation in the Sharing Economy is a pivotal
reference source for the latest scholarly research on
knowledge and skills essential to entrepreneurs for
new business start-ups in the globalized and digital
age. Featuring extensive coverage on a broad range
of topics such as branding, social capital, and ecommerce, this publication is ideally designed for
professionals, researchers, and academicians seeking
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current research on developing the right mindset,
culture, and behaviors for business success in the
digital age.

Entrepreneurship in a European
Perspective
Many business ventures today are looking to attract
external financing, with an emphasis on business
angel investment. Inside this text, the author
incorporates the views of business angels, venture
capitalists, entrepreneurs, and legal advisors; and
draws upon the latest academic thinking on financing
new ventures, providing comparisons between
business angel and venture capital investing to
further inform the reader. The concepts, principles,
and guidelines presented can help you and any
entrepreneur, business support agency, business
student, and others interested in raising external
investment and in developing an “investable”
business. The book is organized into seven chapters
covering: • Fundamental concepts of entrepreneurial
venturing and entrepreneurial finance • Market
conditions from which investable businesses emerge
• The investment process • Deal negotiations • The
post-investment relationship between entrepreneur
and investor • Recent trends affecting how
entrepreneurs raise finance that include strategic
exits, “super angels,” and the emergence of
“crowdfunding”

Entrepreneurial Leadership
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The Encyclopedia of New Venture Management
explores the skills needed to succeed in business,
along with the potential risks and rewards and
environmental settings and characteristics.

Entrepreneurship
This is a great value multipack consisting of Wickham:
stategic Entrepreneurship ISBN: 0273651153 and The
Definitive Business Plan ISBN: 0273659219

Cases in Entrepreneurship
Entrepreneurship has always been a key factor in
economic growth, innovation, and the development of
firms and businesses. More recently, new
technologies, the waning of the "old economy",
globalization, changing cultures and popular
attitudes, and new policy stances have further
highlighted the importance of entrepreneurship and
enterprise. Entrepreneurship is now a dynamic and
expanding area of research, teaching, and debate,
but there has been no standard reference work which
is suitable for both established scholars and new
researchers. This book fills that gap. All the major
aspects of entrepreneurship are covered, including: *
the start-up and growth of firms, * financing and
venture capital, * innovation, technology and
marketing, * women entrepreneurs, * ethnic
entrepreneurs, * migration, * small firm policy, * the
economic and social history of entrepreneurship. This
is a comprehensive review of state-of-the-art research
in entrepreneurship, written by an international team
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of leading scholars, and will be an essential reference
for academics and policy makers, as well as being
suitable for use on masters courses and doctoral
programs. About the Series Oxford Handbooks in
Business & Management bring together the world's
leading scholars on the subject to discuss current
research and the latest thinking in a range of
interrelated topics including Strategy, Organizational
Behavior, Public Management, International Business,
and many others. Containing completely new essays
with extensive referencing to further reading and key
ideas, the volumes, in hardback or paperback, serve
as both a thorough introduction to a topic and a
useful desk reference for scholars and advanced
students alike.

Strategic Entrepreneurship
LAUNCHING NEW VENTURES, 7e provides tomorrow's
entrepreneurs with the tools to launch a successful
new business in a global marketplace. The text
follows the logical development process: from initial
idea, to developing and testing a business model, to
designing a business and preparing for growth. The
seventh edition represents the most current thoughts,
ideas, and practices in the field of entrepreneurship.
Important Notice: Media content referenced within the
product description or the product text may not be
available in the ebook version.

Raising Entrepreneurial Capital
Timely, practical, comprehensive manual for financing
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entrepreneurial ventures, with a strong European
perspective.

Female Entrepreneurship and the New
Venture Creation
A core textbook for creating a successful business
plan which looks at everything a budding
entrepreneur needs to consider to have the best
chance of launching a successful new venture. It is a
very practical text and progressively builds a
roadmap towards the creation of an effective business
plan.

Encyclopedia of New Venture
Management
New Venture Creation
Entrepreneurship is the backbone of a strong
economy. Necessity-driven entrepreneurs make up a
large portion of the employed population and
analyzing their methods and habits offers numerous
benefits for future workers. Nascent Entrepreneurship
and Successful New Venture Creation is a valuable
resource that delves into the current trends and
methodologies of recent entrepreneurs and
entrepreneurial activities. Highlighting relevant topics
that include non-cognitive skills, intellectual capital
protection, regional development, and technologybased firms, this scholarly reference source is an ideal
publication for business managers, organizational
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leaders, professionals, and researchers that would like
to discover new insights into the world of
entrepreneurship.

Entrepreneurship and New Venture
Management
Structured around the idea that innovation is at the
core of successful entrepreneurship, New Venture
Creation: An Innovator's Guide to Startups and
Corporate Ventures, Second Edition by Marc H. Meyer
and Frederick G. Crane is an insightful, appliedmethods guide that establishes innovation as a
necessary first step before writing a business plan or
developing a financial model. With a focus on
pragmatic methods, this guide helps students develop
the innovative concepts and business plans they need
to raise start-up capital.
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