Download Free Global Business Peng International Edition

Global Business Peng International Edition
International Perspectives on Organizational Behavior and Human Resource
ManagementCurrency Internationalization: Global Experiences and Implications for
the RenminbiGlobal Business 2009 UpdateGlobal BusinessGlobal Strategic
ManagementLeadership: Research Findings, Practice, and SkillsGlobal Business
Today, Postscript 2002GLOBALThe Oxford Handbook of International
BusinessGlobal BusinessGlobal Business Management FoundationsInternational
Dimensions of Organizational BehaviorIntroduction to Global Business:
Understanding the International Environment & Global Business FunctionsGlobal
BusinessThe Leadership ExperienceGlobal Strategic ManagementInternational
BusinessSocially Responsible International BusinessInternational Business
StrategyThe Routledge Companion to the Geography of International
BusinessGLOBAL 4 (with GLOBAL Online, 1 term (6 months) Printed Access
Card)International BusinessInternational Business and ManagementNot Just
ChinaGlobal Business 2009 UpdateInternational Communication Strategies of
Chinese Radio and TV NetworksInternational BusinessThe Wisdom of CrowdsThe
Culture Map (INTL ED)International BusinessInternational AccountingGLOBAL 4
(with GLOBAL Online, 1 term (6 months) Printed Access Card)International
BusinessBusiness Strategies in Transition EconomiesGoverning Science and
Technology under the International Economic OrderGlobal StrategyInternational
Enterprises and Global Information TechnologiesGLOBALGLOBALBillion Dollar
Whale

International Perspectives on Organizational Behavior and
Human Resource Management
Introduce students to success in global business today with strategic approach and
unique coverage found in GLOBAL BUSINESS, 2E, International Edition. Written by
renowned international instructor, author, and consultant Mike Peng, GLOBAL
BUSINESS, International Edition is the first truly global global business book to
answer the big question, "What determines the success and failure of firms around
the globe?" This edition blends both an institutional-based view and resourcebased view throughout every chapter for an unparalleled continuity in the learning
process.The book combines an inviting, conversational style with the latest
research and examples throughout every chapter, including the impact of the
2008-2009 global economic crisis. A comprehensive set of cases from Mike Peng
and other respected international experts examine how companies throughout the
world, including Brazil's Embraer, China's Hauwei, and India's Tata Motors, have
expanded globally.All-new video cases, world maps, and unique global debate
sections that draw students into cutting-edge discussions help readers view
business challenges from a truly global perspective. GLOBAL BUSINESS, 2E,
International Edition's comprehensive package, including the CengageNOW course
management system, helps you teach students to become savvy, effective
managers within today's global business landscape.

Currency Internationalization: Global Experiences and
Implications for the Renminbi
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Broaden your students' global perspectives with the strategic and truly global
approach used in GLOBAL BUSINESS --the latest work from renowned international
instructor, author, and consultant Mike Peng. The 2009 Update's new Foreword will
provide up-to-the-minute information while helping students apply Mike Peng's
analytical approach to the emerging world economic crisis. Using an inviting,
conversational style, GLOBAL BUSINESS delves into the inner workings of
companies throughout the world that have expanded globally, such as Brazil's
Embraer, China's Haier, India's Hindustan Lever, and Spain's ZARA. Drawing upon
these real-life cases, in every chapter Peng reveals penetrating managerial
implications for action. Video cases, actual examples and unique global debate
sections help you teach students to think independently and view today's business
challenges from a global perspective. Peng's readable presentation is supported by
a wealth of up-to-date scholarly references. The book's comprehensive package,
including the innovative CengageNOW course management system correlated to
AACSB requirements, helps ensure that your students become the most effective
managers possible as they learn to navigate the global business landscape guided
by a true world citizen, Mike Peng. Important Notice: Media content referenced
within the product description or the product text may not be available in the
ebook version.

Global Business 2009 Update
The second edition of International Business offers a comprehensive and accessible
introduction to international business that starts from Europe but ultimately
encompasses the globe. This edition has been fully updated to reflect the rapidly
changing world of business, including more coverage of emerging economies and
trading blocks. The text's comprehensive coverage is arranged around one central
question - what determines the success and failure of firms around the globe?
Scholarly research is used throughout to help answer this question and to facilitate
learning of the key concepts.

Global Business
Against the backdrop of the recent trend towards megaregional trade initiatives,
this book addresses the most topical issues that lie at the intersection of law and
technology. By assessing international law and the political economy, the
contributing authors offer an enhanced understanding of the challenges of
diverging regulatory approaches to innovation.

Global Strategic Management
This book probes into the workings of business strategies in former socialist
countries in East Asia, Central and Eastern Europe and the newly independent
states of the former Soviet Union, which are collectively called `transition
economies'. It provides a rich and in-depth understanding of fundamental,
strategic issues confronted by domestic and foreign firms competing in these
newly developed markets.

Leadership: Research Findings, Practice, and Skills
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This new book focuses on the cross-national environment that international firms
face. It shows how this environment affects individual behavior, organizational
behavior, and human resource management. Clearly written and concise, the book
sensitizes readers to the many differences that managers face when they operate
cross-nationally, and gives them tools to understand and deal with these
differences.

Global Business Today, Postscript 2002
The global business environment is rapidly changing due to shifts in geopolitical
alliances, active support of global international institutions in promoting marketoriented economic reforms, and advances in the development and use of
information technology. INTRODUCTION TO GLOBAL BUSINESS, 2e addresses these
challenges by providing a comprehensive analysis of the global business
environment and lays the foundation for the functional tools used to better prepare
you to manage the global business landscape. The text flows smoothly and clearly
from concept to application, asking you to apply those learning skills into realworld personal and professional applications. The specialized author team
introduces globalization through unparalleled scholarship and a world-view
presentation of the fundamental pillars of the global business environment -culture, ethics, economics, and information technology. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.

GLOBAL
Drawing from the combined experiences of Mike Peng and Klaus Meyer
International Business provides a comprehensive insight into contemporary
business practices. Covering recent global developments and current issues such
as Brexit, as well as the historical context of international business, the third
edition highlights the complex nature of global business.

The Oxford Handbook of International Business
Leveraging their extensive background at multi-national corporations, co-authors
Shad Morris and James Oldroyd created an International Business course that is
current, concise, and easy to implement. As instructors themselves, the authors
focused on engaging pedagogy that prepares students for the global marketplace
and created interactive resources to deepen the learning experience. This second
edition of International Business includes extensive updates including coverage on
important topics like COVID-19, Brexit and the US-China trade war. Additionally,
the WileyPLUS course provides just-in-time resources like chapter introductory
videos, whiteboard animations, cases/case application problems, adaptive practice,
and more to help students apply their learning and think critically.

Global Business
Mike Peng and Klaus Meyer have direct, first-hand, experience of researching and
teaching in Europe, Asia and North America. This combined experience makes
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them uniquely qualified to write this textbook, which offers a comprehensive and
accessible introduction to international business that starts from Europe but
ultimately encompasses the globe. The texta s comprehensive coverage is
accessibly arranged around one central question and two core perspectives. The
central question is a what determines the success and failure of firms around the
globe? Institutional and resource-based perspectives are utilised to answer this
question. Throughout the text the very latest scholarly research is used to facilitate
successful learning of the key concepts, in order to engage students with the
historical context and recent global developments. International Business has been
shortlisted for the 2011/12 CMI Management Book of the Year award in the ebook
category. More information about the CMI and the competition can be found here
http://yearbook.managers.org.uk/index5.htm.

Global Business Management Foundations
This is the first book to collect academic studies examining issues related to the
potential internationalization of the Renminbi. It considers policy implications,
documents the rising regional importance of the Renminbi and discusses key
issues in the increasing use of the Renminbi in international trade and finance.

International Dimensions of Organizational Behavior
Charles Hill draws on his experience in teaching, writing, and global consulting to
create an up-to-date, thought-provoking text on international business. Many
issues in international business are complex, so, the text explores the pros and
cons of economic theories, government policies, business strategies, organisational
structures, etc.

Introduction to Global Business: Understanding the
International Environment & Global Business Functions
The fields of Economic Geography and International Business share an interest in
the same phenomena, whilst each provides both a differing perspective and
different research methods in attempting to understand those phenomena. The
Routledge Companion to the Geography of International Business explores the
nature and scope of inter-disciplinary work between Economic Geography and
International Business in explaining the central issues in the international
economy. Contributions written by leading specialists in each field (including some
chapters written by inter-disciplinary teams) focus on the nature of multinational
firms and their strategies, where they choose to locate their activities, how they
create and manage international networks and the key relationships between
multinationals and the places where they place their operations. Topics covered
include the internationalisation of service industries, the influence of location on
the competitiveness of firms and the economic dynamism of regions and where
economic activity takes place and how knowledge, goods and services flow
between locations. The book examines the areas for fruitful inter-disciplinary work
between International Business and Economic Geography and sets out a road map
for future joint research, and is an essential resource for students and practitioners
of International Business and Economic Development.
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Global Business
Created through a student-tested, faculty-approved review process, *GLOBAL, 2E*
is an engaging and accessible solution to accommodate the diverse lifestyles of
today's learners. Introduce students to success in global business today with
strategic approach and unique coverage found in *GLOBAL, 2E*. Written by
renowned international instructor, author, and consultant Mike Peng, *GLOBAL, 2E*
is the first truly global business book to answer the big question, What determines
the success and failure of firms around the globe? This edition blends both an
institutional-based view and resource-based view throughout every chapter for an
unparalleled continuity in the learning process. The book combines an inviting,
conversational style with the latest research and examples throughout every
chapter, including the impact on global business made by Japan's recent triple
disaster and the escalating violence in Libya. A comprehensive set of cases from
Mike Peng and other respected international experts examine how companies
throughout the world, including South Africa's SABMiller, China's Pearl River, and
India's Tata Motors, have expanded globally. All-new video cases, world maps, and
unique global debate sections that draw students into cutting-edge discussions
help readers view business challenges from a truly global perspective. GLOBAL,
2E's comprehensive package, including the CourseMate course management
system, helps you teach students to become savvy, effective managers within
today's global business landscape. Important Notice: Media content referenced
within the product description or the product text may not be available in the
ebook version.

The Leadership Experience
This book discusses the effect of communication strategies in the course of China’s
national image building from both a theoretical and a practical perspective. The
research data are collected via researcher’s in-depth observation as well as focus
group analysis and case study of selected Chinese radio and TV networks. On the
basis of the empirical study and drawing on theories of international
communication and political communication, this book also introduces an
analytical framework that can be used to evaluate the effect of communication
strategies in practice. Especially, the framework is applied to systematically
analyze the formation and application of Chinese Communist Party’s
communication strategy with an aim at improving the national image and
increasing its global influence. This book is of interest to graduate students and
researchers who are interested in the broadcast communication in China.

Global Strategic Management
4LTR Press solutions give students the option to choose the format that best suits
their learning preferences. This option is perfect for those students who focus on
the textbook as their main course resource. Important Notice: Media content
referenced within the product description or the product text may not be available
in the ebook version.

International Business
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International Accounting provides an overview of the broadly defined area of
international accounting, but also focuses on the accounting issues related to
international business activities and foreign operations. This edition also includes
substantially updated coverage of the International Accounting Standards Board
(IASB) and International Financial Reporting Standards (IFRS). The unique benefits
of this textbook include its up-to-date coverage of relevant material, extensive
numerical examples provided in most chapters, two chapters devoted to the
application of International Financial Reporting Standards (IFRS), and coverage of
nontraditional but important topics such as strategic accounting issues of
multinational companies, international corporate governance, and corporate social
responsibility reporting.

Socially Responsible International Business
4LTR Press solutions give students the option to choose the format that best suits
their learning preferences. This option is perfect for those students who focus on
the textbook as their main course resource. Important Notice: Media content
referenced within the product description or the product text may not be available
in the ebook version.

International Business Strategy
Developed using extensive lecturer and student feedback, International Business
and Management acknowledges recent changes in course emphasis and presents
an integrated treatment of international management problems. Combining a
strong strategic focus with coverage of the functions that underpin global business,
it delivers a fresh European perspective on international business, expressly
written for post-introductory undergraduate courses and also for MBA students. All
of the key areas of international business are covered within this managerial
framework, including important topics rarely covered in older textbooks such as:
SMEs and how they compete on a global level; ethics and social responsibility; and
technology and how organizations use information to support global operations
and deliver competitive advantage. Kelly also includes constructive and genuinely
international examples, showing how SMEs through to MNCs have grappled with
the operational and organizational challenges of international business. Eyecatching real-world case studies, market researched pedagogy, and a strong
theoretical backbone ensure that Kelly: International Business and Management is
at the forefront of European IB textbooks.

The Routledge Companion to the Geography of International
Business
An international business expert helps you understand and navigate cultural
differences in this insightful and practical guide, perfect for both your work and
personal life. Americans precede anything negative with three nice comments;
French, Dutch, Israelis, and Germans get straight to the point; Latin Americans and
Asians are steeped in hierarchy; Scandinavians think the best boss is just one of
the crowd. It's no surprise that when they try and talk to each other, chaos breaks
out. In The Culture Map, INSEAD professor Erin Meyer is your guide through this
Page 6/13

Download Free Global Business Peng International Edition
subtle, sometimes treacherous terrain in which people from starkly different
backgrounds are expected to work harmoniously together. She provides a fieldtested model for decoding how cultural differences impact international business,
and combines a smart analytical framework with practical, actionable advice.

GLOBAL 4 (with GLOBAL Online, 1 term (6 months) Printed
Access Card)
"This book offers solutions, best practices, and case studies on information
management on a global scale among developed, developing, and emerging
nations, including discussions of organizational and managerial
implications"--Provided by publisher.

International Business
Verbeke provides a new perspective on international business strategy by
combining analytical rigour and true managerial insight on the functioning of large
multinational enterprises (MNEs). With unique commentary on 48 seminal articles
published in the Harvard Business Review, the Sloan Management Review and the
California Management Review over the past three decades, Verbeke shows how
these can be applied to real businesses engaged in international expansion
programmes, especially as they venture into high-distance markets. The second
edition has been thoroughly updated and features greater coverage of emerging
markets with a new chapter and seven new cases. Suited for advanced
undergraduates and graduate courses, students will benefit from updated case
studies and improved learning features, including 'management takeaways', key
lessons that can be applied to MNEs and a wide range of online resources.

International Business and Management
Kemel Mellahi's name appears as first author in 2011 edition.

Not Just China
Global Business 2009 Update
4LTR Press solutions give students the option to choose the format that best suits
their learning preferences. This option is perfect for those students who focus on
the textbook as their main course resource. Important Notice: Media content
referenced within the product description or the product text may not be available
in the ebook version.

International Communication Strategies of Chinese Radio and
TV Networks
Discover success in global business today with the most strategic approach to
international business topics and unique coverage not found in other books.
GLOBAL BUSINESS, 4th Edition, is the first global business book that answers the
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big question, What determines the success and failure of firms around the globe?
Globally renowned scholar and author Mike Peng integrates both an institutionbased view and resource-based view throughout every chapter, bringing an
unparalleled continuity and strategic approach to the learning process. The book
combines an inviting, conversational style with the latest research and examples
that reflect the most recent global developments. A wealth of business cases from
Mike Peng and other respected international experts delve into how companies
throughout the world have expanded globally. All-new video cases that cover every
chapter's opening case and closing case, world maps that connect geography and
culture to business decisions, and unique global debate sections that draw you into
cutting-edge international discussions help you learn to think independently and
view business challenges from a truly global perspective. With GLOBAL BUSINESS,
4th Edition, you view business through the eyes of a true world citizen and gain the
understanding you need to become an effective manager within today's global
business landscape. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.

International Business
In this fascinating book, New Yorker business columnist James Surowiecki explores
a deceptively simple idea: Large groups of people are smarter than an elite few, no
matter how brilliant—better at solving problems, fostering innovation, coming to
wise decisions, even predicting the future. With boundless erudition and in
delightfully clear prose, Surowiecki ranges across fields as diverse as popular
culture, psychology, ant biology, behavioral economics, artificial intelligence,
military history, and politics to show how this simple idea offers important lessons
for how we live our lives, select our leaders, run our companies, and think about
our world.

The Wisdom of Crowds
This book critically analyzes recalls of toys, carsand other products announced in
the U.S. since 1974. By empirically examining the phenomenon from multiple
perspectives, including design and manufacturing flaws; supply chain issues;
number of injuries and how to manage recalls on a global scale.

The Culture Map (INTL ED)
Broaden your students' global perspectives with the strategic and truly global
approach used in GLOBAL BUSINESS --the latest work from renowned international
instructor, author, and consultant Mike Peng. The 2009 Update's new Foreword will
provide up-to-the-minute information while helping students apply Mike Peng's
analytical approach to the emerging world economic crisis. Using an inviting,
conversational style, GLOBAL BUSINESS delves into the inner workings of
companies throughout the world that have expanded globally, such as Brazil's
Embraer, China's Haier, India's Hindustan Lever, and Spain's ZARA. Drawing upon
these real-life cases, in every chapter Peng reveals penetrating managerial
implications for action. Video cases, actual examples and unique global debate
sections help you teach students to think independently and view today's business
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challenges from a global perspective. Peng's readable presentation is supported by
a wealth of up-to-date scholarly references. The book's comprehensive package,
including the innovative CengageNOW course management system correlated to
AACSB requirements, helps ensure that your students become the most effective
managers possible as they learn to navigate the global business landscape guided
by a true world citizen, Mike Peng. Important Notice: Media content referenced
within the product description or the product text may not be available in the
ebook version.

International Business
4LTR Press solutions give students the option to choose the format that best suits
their learning preferences. This option is perfect for those students who focus on
the textbook as their main course resource. Important Notice: Media content
referenced within the product description or the product text may not be available
in the ebook version.

International Accounting
Unlike many other books in the field that simply compare managers working at
home in their various cultures, this book describes the approaches of successful
managers in interacting with people from a wide range of cultures, including Asia,
Africa, Eastern and Western Europe, the Middle East and more.

GLOBAL 4 (with GLOBAL Online, 1 term (6 months) Printed
Access Card)
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.

International Business
Equip students with the critical leadership skills and solid understanding of today's
theory needed to become effective business leaders in today's turbulent times with
Daft's THE LEADERSHIP EXPERIENCE, 6E. Acclaimed author Richard Daft helps
students explore the latest thinking in leadership theory and contemporary
practices at work within organizations throughout the world. Students will examine
emerging topics, including enhancement of emotional intelligence, leadership
vision and courage, leadership of virtual teams, and open innovation, and will
connect those topics to recent world events such as ethical scandals and political
turmoil. Packed with memorable examples and unique insights into actual
leadership decisions, this full-color text includes crisp, clear visuals to reinforce the
book's engaging presentation. This edition's proven applications, specifically
designed for today's leadership theory and applications course, and a solid
foundation grounded in established scholarly research make the topic of leadership
come alive for students. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.

Business Strategies in Transition Economies
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Perfect for instructors who take a practical, skill-building approach to teaching
leadership, the seventh edition of LEADERSHIP provides an ideal balance of
essential theory and real-world applications. Andrew DuBrin, a highly respected
author and consultant, incorporates the latest research on leadership and current
business practices from academic journals and popular periodicals. The text
provides students with a strong practical foundation by introducing leaders they
can relate to and reinforcing their knowledge with frequent skill-building activities.
Key updates include new opening vignettes and end-of-chapter cases, numerous
additional skill-building exercises, and video discussion questions at the end of
each chapter. An all-new CourseMate interactive study tool site features additional
video content, premium quizzing, and links to both the Career Transitions job
search tool and Cengage's KnowNOW blog, which is constantly updated and
provides an intuitive view of current events. Important Notice: Media content
referenced within the product description or the product text may not be available
in the ebook version.

Governing Science and Technology under the International
Economic Order
As globalization explodes, so has international business scholarship. This second
edition of the Oxford Handbook of International Business synthesises all the
relevant literature of the last 40 years in 28 original chapters by the world's most
distinguished scholars. Reflecting the changes and development in the field since
the first edition this new edition has a changed structure, all the chapters have
been updated to take account of the latest scholarship, and five new chapters
freshly written. The Handbook is divided into six major sections, providing
comprehensive coverage of the following areas: · History and Theory of the
Multinational Enterprise · The Political and Regulatory Environment · Strategy and
International Management · Managing the MNE · Area Studies · Methodological
Issues These state of the art literature reviews will be invaluable references for
students in business schools, social sciences, law, and area studies.

Global Strategy
Discover both sides of international business and how to prepare for the future.
GLOBAL STRATEGIC MANAGEMENT, 3E, International Edition doesn't just show you
what it's like for foreign businesses entering a new market; it reveals what
domestic companies must do to survive foreign competition. Easy to read and full
of study tools, GLOBAL STRATEGIC MANAGEMENT, 3E, International Edition, helps
you prepare for your exams and for your career.

International Enterprises and Global Information Technologies
Acting in a socially-responsible manner has become a crucial success factor for
many international firms due to the highly complex, competitive, and volatile
global environment in which they operate. This book will contribute new ideas,
contemporary knowledge, and original research to the area of socially-responsible
international business, and offers challenging directions for future research. Topic
covered range from global environmental influences on acting in a sociallyPage 10/13
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responsible way; foreign buyer reactions to responsible business and international
market targeting to development of socially-responsible international business
strategies.

GLOBAL
The limited number of global or international strategy textbooks almost exclusively
focuses on how to manage larger, multinational enterprises (MNEs), which
primarily come from and compete in developed economies. While MNEs are
important, such a focus ignores the fact (1) that many smaller, entrepreneurial
firms have also aggressively internationalized recently and (2) that MNEs often
have to compete in emerging economies, which increasingly nurture strong local
competitors. Most mainstream strategic management textbooks, while seeming to
address the hot theme of globalization, contain only one chapter on international
strategy. Finally, most international business textbooks do have a section
(containing several chapters) on international strategy. However, they always carry
a wider coverage of major business functions such as marketing, operations,
finance, and accounting, making them unwieldy. GLOBAL STRATEGY is written to
offer a number of new perspectives. These include (1) a broadened definition of
global strategy, (2) a comprehensive and innovative coverage, (3) an in-depth and
consistent explanation of cutting-edge research, and (4) an interesting and
accessible way to engage students. In this book, global strategy is defined not as
MNE strategy only, but as strategy around the globe. Most global strategy and
international business textbooks take the perspective of the foreign entrant,
typically the MNE, often dealing with issues such as how to enter foreign markets.
Important as these issues are, they only cover one side of international business,
namely, the foreign side. The other side, naturally, is how domestic firms compete
against each other and against foreign entrants. Failing to understand the other
side, at best, captures only one side of the coin.

GLOBAL
Billion Dollar Whale
Named a Best Book of 2018 by the Financial Times and Fortune, this "thrilling" (Bill
Gates) New York Times bestseller exposes how a "modern Gatsby" swindled over
$5 billion with the aid of Goldman Sachs in "the heist of the century" (Axios). Now a
#1 international bestseller, BILLION DOLLAR WHALE is "an epic tale of white-collar
crime on a global scale" (Publishers Weekly, starred review), revealing how a
young social climber from Malaysia pulled off one of the biggest heists in history. In
2009, a chubby, mild-mannered graduate of the University of Pennsylvania's
Wharton School of Business named Jho Low set in motion a fraud of unprecedented
gall and magnitude--one that would come to symbolize the next great threat to the
global financial system. Over a decade, Low, with the aid of Goldman Sachs and
others, siphoned billions of dollars from an investment fund--right under the nose
of global financial industry watchdogs. Low used the money to finance elections,
purchase luxury real estate, throw champagne-drenched parties, and even to
finance Hollywood films like The Wolf of Wall Street. By early 2019, with his yacht
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and private jet reportedly seized by authorities and facing criminal charges in
Malaysia and in the United States, Low had become an international fugitive, even
as the U.S. Department of Justice continued its investigation. BILLION DOLLAR
WHALE has joined the ranks of Liar's Poker, Den of Thieves, and Bad Blood as a
classic harrowing parable of hubris and greed in the financial world.
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