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Guerrilla Marketing Attack
Cash in with Guerrilla Marketing’s Greatest Hits Updated, adapted,
remastered…The Father of Guerrilla Marketing, Jay Conrad Levinson, and co-author
Jeannie Levinson, present you with the only book to deliver The Best of Guerrilla
Marketing—a combination of the latest secrets, strategies, tactics, and tools from
more than 35 top selling Guerrilla Marketing books. When they write the history of
marketing thought, Jay doesn't get a page he gets his own chapter. Seth Godin,
author of Poke the Box This book is the culmination of Guerrilla Marketing’s huge
footprint on the marketing landscape. Keep it on top of your desk-it will become
your marketing bible. —Jill Lublin, international speaker and author, Jilllublin.com
For business survival in the 21st century, Guerrilla Marketing ranks right up there
with food, water, shelter — and, of course, Internet access. David Garfinkel, author
of Advertising Headlines That Make You Rich 21 million entrepreneurs around the
world, including me and most of my clients & friends, owe a debt of gratitude to Jay
Conrad Levinson for his inspiring Guerrilla Marketing advice and mentoring. Roger
C. Parker, www.PublishedandProfitable.com

Guerrilla Travel Tactics
Build marketing momentum, outsmart your competitors, and win the long-term
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war for mindshare and sales in 30 maneuvers—all inside, battle-tested, and ready
to employ. The Father of Guerrilla Marketing, Jay Conrad Levinson, and Jeannie
Levinson, President of Guerrilla Marketing International, deliver a no-nonsense,
take-no-prisoners plan to producing immediate marketing results without
consuming your cash or wasting your time. From delivering a powerhouse elevator
pitch to mastering media, each maneuver is a marketing mission accomplished.

The Way of the Guerrilla
In this volume Professor Whyte compiles information gathered from his vast
experience in field research. The book provides invaluable information for the
student - it covers a broad range of research, with many examples to illustrate
findings. The author shows not only how to gather data, but how, and why,
relevant data should be selected and gives a realistic picture of problems
encountered by the field researcher.

Guerrilla Film Scoring
Annotation Entrepreneurs and professionals are often neglected by travel suppliers
when it comes to favourable pricing. Guerilla Travel Tactics presents independent
business travellers with a clear, step-by-step plan for saving time and money when
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travelling at their own expense. The upbeat approach of Guerilla Travel Tactics will
instill confidence in the business traveller to conquer soaring travel costs. Packed
with inside information, the book contains topics such as getting the lowest
possible air fares, finding hidden discounts at hotels, using the internet and credit
cards to save money and buying only the travel insurance that is needed.

Guerrilla Teaching
The Guerilla Film Makers Handbook
Because the battle begins before a book even hits the selves, an author needs
every weapon to get ahead of the competition. Guerrilla Marketing for Writers is
packed with proven insights and advice, it details 100 “Classified secrets” that will
help autho

American Book Publishing Record
The Art of Self-Directed Learning is a collection of 23 stories and insights that will
help you become a more motivated and self-guided learner. Drawing on a decade
of research, adventures, and interviews conducted by Blake Boles (author of
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College Without High School and Better Than College), this book will inspire you to
craft your own unconventional education, no matter whether you're a young adult,
recent graduate, parent, or simply someone who never wants to stop learning.
Each chapter is brief, story-oriented, and accompanied by an original line drawing,
making The Art of Self-Directed Learning a great choice for readers and "nonreaders" alike.

Parenting for High Potential
This third edition of the UK's best-selling filmmaker's bible, builds upon the most
successful features of the previous books. Including illustrations, diagrams, and
box-outs, this book comes with a DVD, packed with further interviews with
filmmakers, as well as theatrical trailers.

Stay Solid!
Startup Guide to Guerrilla Marketing
Through the eyes of two Guerrilla Marketers, this book shows you Guerrilla
Marketing ideas to help you build your business and make more as a financial
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advisor than you ever thought possible. Jay Conrad Levinson, author of the highly
successful Guerrilla Marketing series of books has teamed up with financial advisor
consultant and coach Grant W. Hicks, CIM, FCSI , to uncover all aspects of
marketing for financial advisors. This work is a collection of fourteen years of
researching and testing the best ideas for financial advisors. Grant's educational
website www.financialadvisormarketing.com has additional resources to help any
advisor at any level become more successful. This easy to read book will be an
abundance of resources advisors need to dramatically change and grow their
business. Inside you will find nine chapters including samples and templates to
help build your business. The following is a chapter summary that will take the
reader through forty business and marketing ideas, principles and examples that
have been used successfully and step by step on how to apply them to your
business. 1. Build a Better Business and Marketing Plan 2. Getting New Clients
from Outside Sources 3. Getting New Clients from Internal Marketing 4. Welcoming
New Clients 5. Wowing Clients 6. Mastering Service for All Clients 7. Taking Your
Business to the Next Level 8. Marketing Principles for Financial Advisors 9. Guerrilla
Marketing Tools and Marketing Action Plan Worksheets If you want to be a
successful advisor in your market and improve your client service levels, then
Guerilla Marketing For Financial Advisors is your marketing blueprint. It is time for
advisors to take action.

Guerrilla Advertising
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As the movie and music industries have changed, film scoring has become an
overwhelmingly independent process. Film composers have more responsibilities
than ever before, and they must fulfill them with smaller budgets and shorter
schedules. As a result, composers are increasingly becoming armies of one. In
Guerrilla Film Scoring: Practical Advice from Hollywood Composers, Jeremy Borum
provides valuable guidance on how to make a good film score both quickly and
inexpensively. This handbook encompasses the entire film scoring process
including education, preparation, writing and recording a score, editing, mixing and
mastering, finding work, career development, and sample contracts. Offering
strategic tools and techniques, this insider’s guide draws on the expertise from a
number of prominent composers in movies, television, and video gaming, including
Stewart Copeland, Bruce Broughton, and Jack Wall. A straightforward do-it-yourself
manual, this book will help composers at all levels create the best-sounding scores
quickly and cost effectively—without jeopardizing their art. With access to rare and
extremely useful input from the best in the business, Guerrilla Film Scoring will
benefit not only students but also professionals looking to update their game.

Summary: Guerrilla Marketing on the Internet
Updated with fresh examples, the latest techniques and trends, new success
stories, and fresh, practical marketing habits for today’s aspiring guerrillas, this
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new edition provides marketers with the latest guerrilla marketing tools and
tactics. In just 30 chapters and 30 days, famous marketers Jay Conrad Levinson
and Al Lautenslager show eager entrepreneurs how to zero in on their marketing
goals and maximize their profits. New marketers learn from updated real-life
examples and success stories and proven fundamental concepts, and use daily
exercises to take their marketing to the next level — ultimately increasing profits,
cutting costs, and gaining new customers. Topics detailed in this new edition
include proximity marketing, thought leadership, integration of online and offline
marketing, speaking and events, direct email, personalization, and
implementation. With every step, Levinson and Lautenslager provide thorough
action plans to help aspiring guerrillas stay on track, leaving no excuse for
anything but success.

Guerrilla Marketing Success Secrets
Ride on the natural partnership between Guerrilla Marketing and Facebook. The
synergy between Facebook and Guerrilla Marketing is hard to dismiss or ignore.
Guerrillas want the same thing everybody wants, but they don’t have the same
means, nor do they believe in excessive marketing budgets. The success of
Guerrilla Marketing is apparent: its principles have been taught in leading
universities and have been adopted to run countless successful marketing
campaigns for businesses since its introduction in 1970s. Facebook, like any other
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business, is driven to make profits. But their profits are not made from getting
people to sign up for Facebook accounts. With some 750 million users and
counting, Facebook is irrefutably the leading social media tool of our time. How can
one ride on this natural partnership to achieve success? “Guerrilla Facebook
Marketing” is packed with practical tips and insights on building Guerrilla
marketing strategies in Facebook that can work for any business. Get insights on
Facebook’s culture and Guerrilla Marketers’ beliefs, and what these insights mean
to your overall marketing strategy. Learn how to use Facebook data to shape your
marketing campaign. Understand the unique Rules of Engagement necessary to
pull off successful Guerrilla marketing campaigns in Facebook. Boost your
knowledge of Facebook features by familiarizing yourself with 25 Facebook-specific
Guerrilla weapons. Learn how to generate marketing campaigns by combining
Guerrilla weapons in infinite ways. Follow step-by-step instructions on how to
create and execute clear, actionable marketing plans and calendars for all kinds of
marketing campaigns. Link marketing efforts back to profits by measuring ROI
results in tangible ways for your business.

Learning from the Field
Discusses how parents can create a home environment that encourages children
to learn and explains what is right and wrong with traditional education.
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Guerilla Guide to Performance Art
In The Way of the Guerrilla, Levinson guides both new and seasoned business
owners into the next century. He prepares them for the inevitable changes and
helps ensure their continued business and personal success. Levinson covers
everything from preparing a focused mission statement and hiring responsible
employees to delegating effectively, responding to technological advances, and
sustaining flexibility. By following The Way of the Guerrilla, enlightened and
successful entrepreneurs will discover that a balanced life -- involving more free
time, stronger family ties, care for the community and environment, and creative
stimulation -- is the means to achieving emotional and financial success.

Guerrilla Marketing for Financial Advisors
Does your child's current education live up to your child's full potential? Welcome
to guerrilla parenting. Come discover what is rarely taught. Learn how to Cure the
"Whatever Epidemic" that is plaguing our children Fight and win the "Ambition
Battle" Incorporate "Experience Rituals" to anchor what matters most. Customize
your child's education Communicate with "Feeling-Thinking-Believing" patterns
Teach self-reliance and be an entrepreneur Have a healthy relationship with money
Create an attitude of independence Discipline appropriately and effectively for
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results Discover, develop and monetize your child's talents Avoid or reduce the
amount you pay for your kids' college And much, much more." P. [4] of cover.

Guerrilla Glamour
Doing data science is difficult. Projects are typically very dynamic with
requirements that change as data understanding grows. The data itself arrives
piecemeal, is added to, replaced, contains undiscovered flaws and comes from a
variety of sources. Teams also have mixed skill sets and tooling is often limited.
Despite these disruptions, a data science team must get off the ground fast and
begin demonstrating value with traceable, tested work products. This is when you
need Guerrilla Analytics. In this book, you will learn about: The Guerrilla Analytics
Principles: simple rules of thumb for maintaining data provenance across the entire
analytics life cycle from data extraction, through analysis to reporting.
Reproducible, traceable analytics: how to design and implement work products
that are reproducible, testable and stand up to external scrutiny. Practice tips and
war stories: 90 practice tips and 16 war stories based on real-world project
challenges encountered in consulting, pre-sales and research. Preparing for battle:
how to set up your team's analytics environment in terms of tooling, skill sets,
workflows and conventions. Data gymnastics: over a dozen analytics patterns that
your team will encounter again and again in projects The Guerrilla Analytics
Principles: simple rules of thumb for maintaining data provenance across the entire
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analytics life cycle from data extraction, through analysis to reporting
Reproducible, traceable analytics: how to design and implement work products
that are reproducible, testable and stand up to external scrutiny Practice tips and
war stories: 90 practice tips and 16 war stories based on real-world project
challenges encountered in consulting, pre-sales and research Preparing for battle:
how to set up your team's analytics environment in terms of tooling, skill sets,
workflows and conventions Data gymnastics: over a dozen analytics patterns that
your team will encounter again and again in projects

Educational Administration Abstracts
More than two decades and dozens of bestselling books have proven that guerrilla
marketing is the number one low-cost method for marketing a business. If you’re
abusiness owner who wants to take advantage of its powerful, effective techniques
but don’t know where to start, the man who started it all teaches you just what to
do. Jay Conrad Levinson, the father of guerrilla marketing, and Jeannie Levinson
have teamed up to produce a beginner-oriented guide that shows business owners
how to get started with guerrilla marketing. Presented with a generous supply of
true-life stories from the Levinsons’ rich experience, it breathes life into the hottest
and most well-known school of marketing so that readers are able to compete with
assurance and market profitably. Covering the whole spectrum of marketing it
takes readers from neophytes to guerrillas in 288 pages. Action-packed chapters
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include: • The personality of a marketing guerrilla • Guerrilla marketing defined •
Succeeding with a guerrilla marketing attack • Selecting guerrilla marketing
weapons • Creating a seven-sentence guerrilla marketing plan • Making a guerrilla
marketing calendar • Launching your attack • Maintaining your campaign This is
the ideal volume for first-time marketers who want to use guerrilla marketing
techniques to bring their business to the top.

Guerrilla Business Secrets
The Art of Self-Directed Learning
Guerrilla Marketing for Coaches
The Father of Guerrilla Marketing, Jay Conrad Levinson delivers the first book to
adapt the profit-producing principles of Guerrilla Marketing to the world of
nonprofits. The nonprofit sector has increased by 65%--a flood of new
organizations are vying for donations, competing for volunteers, and carving out
their share of the marketplace. Joined by co-authors Frank Adkins and Chris Forbes,
Levinson shows nonprofit marketers how to gain the competitive edge they need
Page 13/25

Download Ebook Guerrilla Learning How To Give Your Kids A Real
Education With Or Without School Grace Llewellyn
by replacing their lack of money with the power of time, energy, imagination, and
information—allowing them to maximize their impact and raise more money!
Armed with time-tested principles, 200 proven weapons of Guerrilla Marketing, and
relevant tactics and tools, nonprofit marketers learn how to boost public
awareness, increase effectiveness in recruiting volunteers, mobilize advocates, and
raise more money—no matter the state of their finances. • Introduces the “seven
golden rules” for fundraising success and recruiting volunteers • 200 proven
weapons of Guerrilla Marketing customized for nonprofits • Covers publicity and
social media tactics specific to the nonprofit community • Concepts are illustrated
through real-world examples and comparison tables

The British National Bibliography
An updated edition of the 1993 publication offers a collection of eleven profiles by
teens who educate themselves or are educated at home, and includes information
about what these teens are doing today.

Guerrilla Time
Learn how to have “more time in your life, more life in your time” with easy and
profound methods and tools which will enhance not only your time management
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but also the quality of your life. This book is strongly based on the most recent
evolutions of personal and professional development so that what you will find
inside is really applicable for effective change in your life. Save more time,
discover what you really want and get the best out of your time.

Guerrilla Analytics
The Guerilla Performance and Multimedia Handbook is the ultimate guide for
artists at all stages of their careers engaged in creating original performance and
multimedia work, including hybrids of theatre, visual art, installation, physical
theatre, dance, CD-Rom and web design. It covers all aspects of artist support
including starting up a company, funding, multimedia tools, and documentation
and marketing, and incorporates a useful Yellow Pages section with contact
information for production, funding, venues, galleries, publications, festivals,
printers, equipment hire, technical support, artists organizations, performance
archives, copyright offices and software support. The book is lavishly illustrated
and interviews from major artists and directors of some of the leading artist
support groups in the UK and US along with illuminating case studies address
practical questions and offer indispensable insights into how to succeed in the
performance arts.
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The Research-ready Classroom
The Teenage Liberation Handbook
Guerrilla Marketing on the Front Lines
Why a book on guerrilla deal-making? Because people envy those who are more
powerful than they are. They want to bring the big dog down to their own level. If
they succeed, they’ll feel better about themselves. That’s why Jay Conrad
Levinson’s guerrilla books have sold over 30 million copies--Jay doesn’t just
promise to empower small businessmen, he actually becomes the wind beneath
their wings. It’s a natural! Empowerment! How to get powerful people--big dogs--to
do what you--the small guerrilla--want them to do! Your impossible dream--actually
controlling big dogs--seems within your reach. (A lot better than just catching their
attention.) So millions of people buy Jay’s books. And when they’re in serious
negotiations with big dogs, they’ll buy "Guerrilla Deal-Making"! On top of that,
jealousy of big dogs is on the increase, simply because there are more of them to
envy today than ever before. In 2010, 8.4 million households in the US had assets
of $1 million or more. That’s 7-1/2 percent of the 112.6 million households. There
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are many other guerrilla vs. big dog situations, not just high-powered buying and
selling. Readers will use the 100 very powerful tactics in "Guerrilla Deal-Making"
when they deal with their boss, go to town hall meetings to talk to pompous
politicians, deal with their home owners association, try to get their medical
insurance company to reimburse them in full, and deal with uncaring bureaucrats
at city hall.

The Reader's Digest
From a master salesperson and a revolutionary marketing strategist: A take-noprisoners guide to making your small business dreams come true. Do you long to
break out of the corporate rate race and run your own business? Jay Conrad
Levinson, author of the bestselling Guerrilla Marketing series, and Steve Savage,
management consultant and salesman extraordinaire, team up to show you how in
this truly captivating guide. By learning from Steve’s desolate disasters and
tremendous triumphs, you will gain the knowledge you need to start and run a
business—covering every facet from picking a hot product to navigating
government bureaucracy to expanding overseas. Learn how Steve develops
dazzling products, builds successful sales forces, and once took a company from
zero to $60 million in six years. Guerrilla Business Secrets tells how hundreds of
men and women trained by Steve were able to fulfill their dreams and stretch to
the outer limits of their potential. “I have never seen anyone who could organize a
Page 17/25

Download Ebook Guerrilla Learning How To Give Your Kids A Real
Education With Or Without School Grace Llewellyn
business, recruit a sales force, and motivate an entire company better than Steve
Savage. He is a genuine business visionary.” —Rod Turner, Senior Executive Vice
President, Colgate Palmolive

The Best of Guerrilla Marketing
Let 35 World Class Guerrilla Marketing Coaches Teach You Their Time-tested
Tactics and Strategies for Getting New Customers and Turning Them Into Your
Most Enthusiastic Fans! Here is a taste of what you're going to learn in Guerrilla
Marketing on the Front Lines: * Dozens of new high impact strategies for reaching
and acquiring new customerseven on a shoestring budget, * Cutting edge online
tactics designed to cut through the clutter and dramatically increase your visibility
and conversion rates, * The keys to developing high powered Guerrilla partnerships
and affiliate programs that will leverage your time and actually make you money
while you sleep. Are you ready to turn your own prospects into customers and then
into raving fans who will buy from you again, and again, and again? Join us on the
Front Lines and get ready to launch your own Guerrilla Marketing Attack!

Guerrilla Learning
In detailed chapters that cover everything from developing an advertising strategy
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to designing effective ads and copy, Levinson delivers no-nonsense advice on how
to maximize advertising effectiveness. Guerrilla Advertising tells readers how to
focus their audience, stay within budgets, polish layout and copy, and adapt tactics
to appropriate media.

Guerrilla Marketing for Writers
The must-read summary of Jay Conrad Levinson and Charles Rubin's book:
"Guerrilla Marketing on the Internet: The Complete Guide to Making Money OnLine". This complete summary of the ideas from Jay Conrad Levinson and Charles
Rubin's book "Guerrilla Marketing on the Internet" shows that the essential goal of
guerrilla marketing is to achieve conventional goals – such as profits – using
unconventional methods – such as investing energy in marketing instead of
money. Guerrilla marketing is needed because it gives small businesses a
sustainable competitive advantage: certainty in an uncertain world, economy in a
high-priced world, simplicity in a complicated world and marketing awareness in a
clueless world. This summary explains that the Internet is the best weapon yet
invented to expand your business and reach new customers. Guerrilla marketing
helps you to do that as efficiently and cost effectively as possible. Added-value of
this summary: • Save time • Understand key concepts • Increase your business
knowledge To learn more, read "Guerrilla Marketing on the Internet" and place
your company on the path to success!
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Guerrilla Parenting
START BUILDING YOUR MILLION-DOLLAR COACHING BUSINESS TODAY! The
coaching profession has experienced phenomenal growth over the past decade,
and has become an accepted way for people and organizations to improve
performance. In response to this demand, professionals from around the world are
getting into coaching. Unfortunately, despite the growth of the coaching field,
many coaches struggle to attract clients and charge what they are worth. It doesn't
have to be this way! "Guerrilla Marketing for Coaches" provides a practical, step-bystep guide for coaches who want to fill their practice with desirable clients, and
build a firm that generates wealth. Follow the six steps in this book--along with the
many success stories from top coaches in the field--and you are on your way to
having a million-dollar firm. You discover: The top ways to attract clients and fill
your practice--without spending much, if any, money; The proven conversations to
close deals and get hired; How to build a firm that generates wealth for you, and
make money even if you are not working directly with clients. Join Guerrilla
Marketing founder Jay Conrad Levinson and acclaimed coach trainer Andrew
Neitlich as they guide you to true success in this booming profession.

Guerrilla Facebook Marketing
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THIS BOOK WILL GROW YOUR PROFITS! Marketing (mar.ket.ing): Three syllables
that fill most small business owners and entrepreneurs with dread. If this describes
you, then you need to read this book because marketing and managing a thriving
and profitable business is nothing to fear, nor does it have to be overly expensive
or complicated. In fact, growing your business can be both a lot of fun and very,
very profitable. This book is written as a series of conversational articles organized
into chapters. Each article/chapter contains lots of great advice on such topics as: .
Marketing . Customer Service . Management . Sales . Productivity . & much more If
you're in business or thinking of going into business, then you owe it to yourself to
read this book and put the advice it contains to work for you. ABOUT THE AUTHORS
Jay Conrad Levinson is the father of the worldwide Guerrilla Marketing revolution
with over 14 million Guerrilla books published in 42 languages sold around the
world. Anthony Hernandez is a Certified Guerrilla Marketing Association Business
Coach, consultant, trainer, and speaker on business marketing and management
topics.

Guerrilla Marketing in 30 Days
Guerrilla Teaching is a revolution. Not a flag-waving, drum-beating revolution, but
an underground revolution, a classroom revolution. It's not about changing policy
or influencing government; it's about doing what you know to be right, regardless
of what you're told. It's sound advice for people on the ground: people in real
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classrooms, working with real children, trying to make a real difference. Jonathan
Lear's new book, Guerrilla Teaching, is packed with ideas to refresh teaching
practice - combining direct teaching with creative child-led learning - and forge
cross-curricular links to create engaging, motivating and fun learning experiences.
Ultimately, Guerrilla Teaching is about making a difference. It's a book Jonathan
Lear never meant to write, but it was just too important not to. Guerrilla: to be a
member of an unofficial group of combatants using the element of surprise to
harass a larger less mobile target. Guerrilla teaching: To put children, and their
learning, at the heart of lessons. To embrace problem-solving and risk-taking in the
classroom. To be adaptable and creative. To think about the skills and knowledge
children will need in the future. To stand up and make sure children get the
education they deserve (even if it means subverting the system!). Filled with
thoughts, ideas and strategies that will help to develop creativity and creative
thinking in the primary classroom, Guerrilla Teaching is for trainee teachers, new
teachers, teaching assistants, experienced teachers and head teachers - there's
something for everyone!

Guerrilla Marketing Field Guide
This book will prepare small and medium-size businesses with vital information
about direct marketing, customer relations, cable TV, desktop publishing, and
much more.
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Guerrilla Deal-Making
Explores how teenagers can leave school and design a personalized education
program for themselves

Guerrilla Marketing for Nonprofits
Build stylish and functional furniture from salvaged materials. This innovative
guide presents dozens of strategies for upcycling scrap cardboard, metal, plastic,
or wood into dependable shelving units, sturdy tables, and fun lamps. With
directions for 35 easy and inexpensive projects that include a Cardboard Cantilever
Chair, a License Plate Bowl, a Conduit Coatrack, and much more, you’ll be inspired
to start filling your home with unique high-style furniture that makes sense for both
your wallet and the environment.

Real Lives
Growing up doesn't mean giving up! The quintessential guide to staying true to
you in a fucked up world.

Guerilla Furniture Design
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Presents a comprehensive guide to managing independent research across the
curriculum, and includes strategies and reproducibles that help to motivate
students.

Boletin Internacional de Bibliografia Sobre Educacion
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