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Sari laporan penelitian dan survei, 1950-1980
Film majalah
Developing New Brands
Principles of Marketing, Fourth Edition [by] Philip Kotler, Gary
Armstrong
Pemasaran Produk dan Merek
Produk adalah sesuatu yang dapat ditawarkan ke pasar untuk diperhatikan,
dipakai, dimiliki, atau dikonsumsikan sehingga dapat memuaskan keinginan atau
kebutuhan. Dari pengertian ini dapat disimpulkan bahwa hampir semua yang
termasuk hasil produksi adalah benda nyata yang dapat dilihat, diraba, dan
dirasakan. Karena produk adalah benda ril, maka jenisnya cukup banyak.

Brand Equity & Advertising
For students, managers and senior executives studying Brand Management.
Keller’s market leading strategic brand management book provides insights into
profitable brand strategies by building, measuring, and managing brand equity.
The Global Edition strengthens relevance by using locally applicable examples that
include Scoot, Hyundai, Etisalat, Qantas, Uniqlo, Mambo. This Global Edition has
been edited to include enhancements making it more relevant to students outside
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the United States. The editorial team at Pearson has worked closely with educators
around the globe to include:

Ummat
"Now in full-color throughout, the second edition of Packaging Design offers fully
up-to-date coverage of the entire packaging design process, including the business
of packaging design, design principles, the creative process, and pre-production
and production issues. New chapters cover topics related to branding, business
strategies, social responsibility, and sustainability. All new case studies and
examples illustrate every phase of the process, making this the single most
important guide for designers on how to create successful packaging designs that
serve as the marketing vehicle for consumer products"--Provided by publisher.

Strategic Brand Management: Global Edition
Warta ekonomi
The 6th edition of Principles of Marketing makes the road to learning and teaching
marketing more effective, easier and more enjoyable than ever. Today’s marketing
is about creating customer value and building profitable customer relationships.
With even more new Australian and international case studies, engaging real-world
examples and up-to-date information, Principles of Marketing shows students how
customer value–creating and capturing it–drives every effective marketing
strategy. The 6th edition is a thorough revision, reflecting the latest trends in
marketing, including new coverage of social media, mobile and other digital
technologies. In addition, it covers the rapidly changing nature of customer
relationships with both companies and brands, and the tools marketers use to
create deeper consumer involvement.

Managing Brand Equity
For undergraduate Principles of Marketing courses. Real people, real choices-give
students a real feel for marketing. Marketing: Real People, Real Choices is the only
text to introduce marketing from the perspective of real people who make real
marketing decisions at leading companies everyday. This reader-friendly text
conveys timely and relevant material in a dynamic presentation, highlighting how
marketing concepts are implemented, and what they mean in the marketplace.
The seventh edition includes more information on marketing metrics, today's new
approach to advertising and promotions, and an increased emphasis on the links
between marketing principles and the real world.

Aura merek
This text provides a study of how environmental concerns affect the principles and
practice of marketing and how the marketing function is affected by environmental
concerns. It examines how aspects of marketing can be applied to developing and
implementing greener strategies.
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Foundation Marketing
Marketing
Consumer Behavior and Marketing Action
Panji masyarakat
Effective Training: Systems, Strategies and Practices discusses the training process
within an overarching framework that shows readers how training activities meet
organizational needs that are both strategic and tactical in nature.

The Essence of Services Marketing
Assalamualaikum wr.wb Peran Perguruan Tinggi Islam dari aspek pengemban Tri
Dharma Perguruan Tinggi tidak saja dilihat dari kontribusi lulusannya yang
bermutu dalam pengembangan ilmu-ilmu keIslaman dan ilmu-ilmu lain yang
terkait, akan tetapi juga dari hasil pelaksanaan kegiatan yang relevan dengan
program pengabdian kepada masyarakat. Dalam kurun waktu dua puluh tahuk
terakhir kegiatan Penelitian di Perguruan Tinggi Keagamaan Islam yang
dilaksanakan pada masing-masing Perguruan Tinggi Islam meningkat cukup
signifikan. Namun demikian, masih ditemukan beberapa kekurangan yang
memerlukan peningkatan yang lebih baik lagi, baik dari segi kualitas penelitian
maupun publikasi terhadap hasil penelitian tersebut. Tujuan penyusunan kumpulan
hasil penelitian dosen dan mahasiswa ini adalah dalam rangka upaya
menyebarluaskan hasil penelitian kepada masyarakat yang telah dilakukan oleh
para Dosen dan Mahasiswa di lingkungan UIN Sulthan Thaha Saifuddin Jambi,
dengan harapan akan dapat menjadi salah satu bentuk pengabdian yang dapat
dicontoh oleh para Dosen yang akan melakukan penelitian di Perguruan Tinggi
Islam lainnya. Besar harapan kami bahwa penerbitan jurnal kumpulan hasil
penelitian dosen bersama mahasiswa akan membantu pemerintah dalam
meningkatkan pemanfaatan dan pengembangan program kepada masyarakat,
sehingga secara langsung maupun tidak langsung, kegiatan ini dapat ikut
mengakselarasi usaha pembinaan sumber daya manusia di Indonesia.
Wassalamualaikum wr.wb. Jambi, Agustus 2020 Dekan Fakultas Ekonomi dan
Bisnis Islam Dr. A. A. Miftah, M.Ag

Gizi menuju peningkatan kualitas sumber daya manusia
Marketing For Dummies
Role of nutrition in improving health and quality of human resources; proceedings.

Advertising and Promotion
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e would like to welcome you to the ASIAN CONFERENCE ON HUMANITIES,
INDUSTRY, AND TECHNOLOGY FOR SOCIETY hosted by, Dr Soetomo University on
30 - 31 July 2019 at Dr Soetomo University, Surabaya, East Java, Indonesia. The
conference aims to provide all researchers with the opportunity to share their
research in the areas of Social Science, Industry, & Technology to the International
community. This Conference accepts all paper related to Humanities, Industrial
Revolution, Applied Technology and Engineering for Sustainable Society and our
Objectives is to promote an exchange of research ideas and knowledge among
local and international researchers and alsi to provide a platform for research
collaborations among local and international researchers and institutions of higher
learning.

Marketing Management
Engage
Effective Training
Packaging Design
A new guide to hi-tech marketing introduces well-established strategies and
techniques for market branding designed to work in the technology and
information sectors of the economy.

Pemasaran Strategik: Perspektif Perilaku Konsumen dan
Marketing Plan
Fashion Marketing Communications
Gamma
ACHITS 2019
Experimental Psychology: A Case Approach, 7/E
Pertiwi
JEBI
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Public Relations
The tenth annual Advertising and Consumer Psychology Conference held in San
Francisco focused on branding -- a subject generating intense interest both in
academia and in the "real world." The principle theory behind these conferences is
that much can be gained by joining advertising and marketing professionals with
academic researchers in advertising. Professionals can gain insight into the new
theories, measurement tools and empirical findings that are emerging, while
academics are stimulated by the insights and experience that professionals
describe and the research questions that they pose. This book consists of papers
delivered by experts from academia and industry discussing issues regarding the
role of advertising in the establishment and maintenance of brand equity -- making
this volume of interest to advertising and marketing specialists, as well as
consumer and social psychologists.

Environmental Marketing Management
Designed for a wide range of students taking marketing and business modules,
Foundation Marketing is the recommended text for the CIM's Introductory
Certificate in Marketing. It also meets the needs of the growing number of students
taking Foundation degrees. With a wealth of examples, case studies and
memorable learning features, Foundation Marketing will provide you with a solid
grounding in this essential business discipline.

Principles of Marketing
Sari laporan penelitian dan survai
Smart marketing techniques to get your business noticed. Plan a successful
marketing campaign and move your business forward with this fully updated
edition of an established bestseller. Packed with practical advice from a team of
industry experts, this readable guide features all the latest tools and techniques to
help you connect with new customers and retain existing ones. From choosing the
right strategy and preparing a marketing plan, to igniting your imagination and
producing compelling advertising, you'll be creating a buzz and increasing profits
in no time.

Tempo
Budaya Bisnis Muslim Jambi dalam Perspektif Kearifan Lokal
In order that a service business can survive in today's ever more competitive
business environment, it is vital that they develop and implement highly effective
marketing strategies. This text explains the key concepts in marketing as they
relate to services marketing. It discusses the marketing plan and the development
of a customer-focused and marketing-orientated culture, and includes many reallife examples.
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Smarter Marketing Move
The best of Chinese strategies
Fashion is all about image. Consequently, fashion marketing communications –
encompassing image management and public relations, branding, visual
merchandising, publicity campaigns, handling the media, celebrity endorsement
and sponsorship, crisis management etc. – have become increasingly important in
the fashion business. This textbook for students of fashion design, fashion
marketing, communications and the media sets out all that they need for the
increasing number of courses in which the subject is a part.

Hi-Tech Hi-Touch Branding
The most important assets of any business are intangible: its company name,
brands, symbols, and slogans, and their underlying associations, perceived quality,
name awareness, customer base, and proprietary resources such as patents,
trademarks, and channel relationships. These assets, which comprise brand equity,
are a primary source of competitive advantage and future earnings, contends
David Aaker, a national authority on branding. Yet, research shows that managers
cannot identify with confidence their brand associations, levels of consumer
awareness, or degree of customer loyalty. Moreover in the last decade, managers
desperate for short-term financial results have often unwittingly damaged their
brands through price promotions and unwise brand extensions, causing irreversible
deterioration of the value of the brand name. Although several companies, such as
Canada Dry and Colgate-Palmolive, have recently created an equity management
position to be guardian of the value of brand names, far too few managers, Aaker
concludes, really understand the concept of brand equity and how it must be
implemented. In a fascinating and insightful examination of the phenomenon of
brand equity, Aaker provides a clear and well-defined structure of the relationship
between a brand and its symbol and slogan, as well as each of the five underlying
assets, which will clarify for managers exactly how brand equity does contribute
value. The author opens each chapter with a historical analysis of either the
success or failure of a particular company's attempt at building brand equity: the
fascinating Ivory soap story; the transformation of Datsun to Nissan; the decline of
Schlitz beer; the making of the Ford Taurus; and others. Finally, citing examples
from many other companies, Aaker shows how to avoid the temptation to place
short-term performance before the health of the brand and, instead, to manage
brands strategically by creating, developing, and exploiting each of the five assets
in turn

Informasi & peluang bisnis SWA sembada
Buku ini dapat digunakan sebagai salah satu buku teks utama mata kuliah
Manajemen Pemasaran atau Strategi Pemasaran di Program Studi Manajemen atau
Program Studi Administrasi Bisnis baik jenjang sarjana maupun master. Buku ini
dapat digunakan untuk memberikan wawasan teoritis dan praktis bagi para
praktisi pemasaran yang bekerja di perusahaan besar, menengah atau kecil.
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